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Thousands of buyers
come to the NACS Show
to find ideaS, discover new products

and develop profitable business connections.

You can make the most of your exhibiting
investment by marketing your company and your
new products to this dynamic buying audience.

Advertising Director/
Southeast

(703) 518-42M
sdodge@nacsonline.com

National Advertising Manager/
Northeast

(703) 518-4276
jnichols@nacsonline.com

National Sales Manager/
West-Midwest
(703) 518-4277
ssmith@nacsonline.com
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Growing brand recognition is one of the
best things you can do for your company.
Build lasting awareness with various exclu-
sive NACS Show marketing opportunities
that reach thousands of potential buyers.

Increase your visibility and
get more leads at this year’s
NACS Show.

2 / Formore information / www.nacsshow.com/marketing
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1. in NACS Magazine —
one in each issue: September Pre-Show
issue, October NACS Show issue and
November Post-Show issue

2. in the NACS Show

Program & Directory

3.
in September

Purchase of this package qualifies
advertisers for the added value of

a half-price, full-page ad in the Official
NACS Show Daily.
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%~ VACS Show
%% Online
' Directory and

4-3 Mobile App

Target and engage top buyers before you
even arrive at this year's NACS Show.
NACS Show online tools offer a powerful
platform for your brand to reach potential
buyers and help retailers find your

booth on the expo floor.

Attendees use the exhibitor directory
and MyShow Planner to find new

' products and suppliers while planning
, their NACS Show schedule.

Packages to enhance your listing and
include lead generation are available
for every budget.
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Looking for ways to drive booth traffic to
increase sales at this year's NACS Show?
Gain the immediate attention of attendees
by capitalizing on ad space in the only official
publication available the NACS Show.

Drive booth traffic and deliver
results in 2016 and beyond.

6 / Formore information / www.nacsshow.com/marketing
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So, you're looking to introduce a new product
into the convenience channel. The NACS Show
is the ideal place to debut your next product.
Each year, thousands of retailers are eager to
find the latest offerings in the popular

Cool New Products Preview Room.

Will yours be part of the lineup
buyers will see in 2016?

8 / Formore information / www.nacsshow.com/marketing

Preview
Room

Attention First Time Exhibitors! NACS is offering
FREE Preview Room space to the first 25 new exhibitors
to apply. Visit nacsshow.com/cnp for details.

Cool New Products 259,
Preview Room Package ®3Vings

in NACS Magazine's October NACS Show issue. COOLNEWPRODUCTS

Each ad is included in the online version of the
Cool New Product Guide located on nacsonline.com
for 3 months (Oct/Nov/Dec)
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It's all about closing the deal. NACS Show
Business Appointment Centers provide
convenient and private space to host
meetings with retailers during the Show.
Share your expo specials with buyers
pre-Show and make your final pitch
post-Show with Attendee Lists.

Take this opportunity to make
presentations, negotiate contracts
and entice your prospects to

sign on the dotted line before
you leave Atlanta.

10 / For more information / www.nacsshow.com/marketing

Business
Appointment
Centers

are blocks
of rooms near the expo designed exclusively for NACS Show
exhibitors. Host meetings, make presentations, negotiate
contracts and do anything else that helps maximize their time
at the NACS Show. Access to the BAC is available before, during
and after expo hours.

/ Temporary hard wall 12’ x 12’ / 3 Days / $1,700

construction with a door 12’ x 24’ / 3 Days / 53,200
for privacy, carpeted and 24’ x 24’ [ 3 Days / 56,200
wastebasket 12’ x 12’ / 1Day / 51,100

/ Company identification sign 12’ x 12’ / One Hour / $350
/12'x12" room with 1 confer-
ence table and 6 chairs
/12" x 24’ room with 2 confer-  Tues., Oct,18 / 2 pm - 6 pm
ence tables and 12 chairs Wed., Oct.19 /7:30 am - 6 pm
[ 24’ x 24’ room with 4 confer-  Thur., Oct. 20 / 7:30 am - 6 pm
ence tables with 24 chairs Fri., Oct. 21/7:30 am - 1:30 pm

NACS Show
Attendee Lists
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Cost: $4,462.50 net per i Show Daily AD

M a r|<eti n g full-page ad for all three  cmemens -~ Cost: $3,250-$20,000

issues, $3,302.25 net per T—— m  (Exhibitors Only)

S O | u t i O n S ihsillj;epfge ad for all three

NACS Magazine NACS Show R R
n n u E Cool New Products Program & %
Directory AD

Social Media

Connect with NACS and tell NACS Show attendees why
they should visit your booth; share news on products,
celebrity appearances, special deals and more.

Guide “Show Issue”
Instagram Cost: $1,200 per S Cost: $1,750-$16,100
quarter-page ad . (Exhibitors Only)
$2,000 per half-page ad

Facebook Linkedin Twitter

- , - Flectronic Media/ = Product Sampling
Exhibitor Directory Listing NACS Ambassadors Direct Mail NACS Show Product Bag
nacsonline.com banner ads Cost: $2,500 (Exhibitors Only)

Cost: $475'$1,950/tWO-WEE‘k upon avallablht\/ after Ma\/1

period based on ad size o ) ,
Distributed to the first 3,000 retailers.

NACS Daily e-Newslet Includes product sample, flyer or
promo item, logo on onsite signage
Banner Ads

and listing of company name, logo and
Cost: $1’100_$,4’950/m0.nth. . booth number inside the bag.
based on ad size and availability

NACS Show Maobile App Listing

Advertising Director/ National Advertising Manager/ National Sales Manager/
Southeast Northeast West-Midwest
(703) 518-4211 (703) 518-4276 (703) 518-4277
sdodge@nacsonline.com jnichols@nacsonline.com ssmith@nacsonline.com
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NACS
1600 Duke Street
Alexandria, VA 22314

Visit nacsshow.com/marketing
to explore your options!
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